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Dear Recruiting Department, 

I am a hard working, creative and experienced individual who is interested in a social media/communications/marketing 
position. I graduated with Honors at California State University, Chico in May 2012 with a 3.4 GPA. I have a Bachelor 
of Arts in Journalism with an option in News Editorial and a Minor in Photographic Studies.  

Currently, I am the Social Media Coordinator and Marketing Specialist for the University of California, Agriculture and 
Natural Resources department, where I lead the Social Media Outreach Division of the Strategic Communications 
Team, as well as assist in the marketing efforts of UCANR’s catalog of agricultural, gardening and integrated pest 
management publications. I’m responsible for educating and mentoring leadership and staff on social media best 
practices throughout UCANR’s entire statewide system. I continue to consistently grow UCANR's international social 
media following on Twitter and Facebook, which have nearly doubled since the time of my employment. In essence, I 
have the ability to not only use social media for UCANR's marketing purposes, but also in a public relations and 
communications outreach capacity as well. 

Since May of 2015, I have taken on the dual role as Social Media Coordinator and Marketing Specialist 3, essentially 
maintaining two titles in two departments. I was hired initially as the Marketing Specialist in the January of 2015 and in 
five months I proved myself useful and skilled enough to be given more responsibility in a completely different realm of 
work and a seat on the Strategic Communications Team. I have demonstrated a knack for creative and out-of-the-box 
thinking on several occasions, one of which could lead to the next phase of UCANR's evolution into the future of 
information distribution and publication. In one year, I've already been awarded a UCANR STAR Award in "recognition 
to my outstanding contributions to the University of California, Division of Agriculture & Natural Resources," along with 
a monetary bonus. I consistently bring new ideas and proposals to Strategic Communications and Marketing respectively. 

Under the direction of the Strategic Communications Director and staff, I conduct social media activities on multiple 
platforms and monitor key social channels, including all UCANR blogs and identify potential material for social media 
posts. I have initiated a regular meeting of communicators within UCANR to further UCANR's social media outreach 
goals. Every month I develop the UCANR-wide social media editorial calendar and share it with internal social media 
stakeholders and collaborators. I create and design original social media/marketing graphics using digital design 
software like Photoshop, InDesign and online editing services. I also conduct opportunistic monitoring of Google 
Alerts, HARO queries and news media stories related to UCANR's mission and report back to the Strategic 
Communications Team for further outreach planning and development. I also submit monthly social media analytics 
reports and trends to the Strategic Communications Team for consideration on future social media tactics.  

Under the direction of the Marketing Director, I assist the marketing and promotion of UCANR's educational materials 
produced in the Communication Services and Information Technology (CSIT) product mix. I use multiple data tools to 
execute in-depth statistical analyses to inform and influence product strategy and development. I segment customers to 
identify growth opportunities and evaluate product performance. I also update UCANR's online publication catalog with 
the addition of new products, deletion of out-of-print products and the promotion of featured products. Every month I 
use Constant Contact to send out publication sale emails to a large list of various customers. I develop marketing pieces 
for joint promotion of related products by writing copy, consulting on design and coordinating distribution/collateral 
materials for educational products. I attend conferences and seminars as a UCANR representative and conduct book 
sales. I also use multiple social media platforms to market UCANR's publications as well. 

Before UCANR, I was a Public Relations Intern for Fleishman-Hillard Sacramento, a global PR firm that specializes in 
Food and Agribusiness, where I worked for several large agricultural companies, namely Kubota Tractor Corporation, 
California Raisins, and the California Table Grape Commission. There, I created the monthly editorial calendars for 
Kubota Tractor Corporation’s Facebook page and was in charge of creating a large portion of their original posts. I also 
monitored and collected any and all positive and negative print and online media related to Kubota Tractor Corporation 
and created monthly vulnerability reports and media clip books. I was also in charge of creating Facebook content and 



editorial calendars for California Raisins, as well as collecting social media and blogger impressions for all of their 
sponsored materials in a large media excel grid. I also conducted opportunistic monitoring of ProfNet and HARO 
queries and pitched stories to reporters for potential PR endeavors. I was also involved in writing/managing content on 
the Sacramento local food blog known as SacFoodies.com.  

My skills as a social media specialist are increasing by the hour. I have a project-driven mentality and I’m 
knowledgeable of the uses of different social media platforms and the techniques each require to prove themselves 
effective. I already manage and update many social media accounts daily, including multiple accounts on Facebook, 
Twitter, Instagram, Snapchat, YouTube, Vine, Tumblr, LinkedIn, about.me, Flickr, Pinterest, HootSuite, Pages, as 
well as several Wordpress blogs and UCANR internal blogs. I love using my writing, photography and videography 
skills to acquire new followers and make engagements with existing followers more meaningful. I stay up to date on 
the latest social media and digital marketing trends, as well as developments in search engine optimization. I have the 
ability to convert creative concepts into effective multimedia initiatives. 

 
I am qualified for this position because my skills as a writer, photographer, videographer and social media marketing 
specialist are matched by my creativity, work ethic, personality and sense of humor. I have the willingness to work 
flexible times to accommodate events outside of business hours. I am confident my knowledge and experience meet 
your qualifications for your open social media/communications/marketing position within your department and I would 
enjoy the chance at becoming a part of your team. I’m looking forward to hearing from you and the possibility of setting 
up an interview in the future. Thank you for your time and consideration.  

Respectfully, 
 
Tyler Ash 
 
You can see some examples of my work at my online resume: tylerashresume.wordpress.com. 


